International Journal of Business and Economics Research
www.drbgrpublications.in

Enhancing Agricultural Productivity and Sustainability by
Empowering Women through Gender-Inclusive Policies and

Addressing Key Challenges

R V Naga Sailaja'*, Jovin R.B* and J. Robert Edwin Chester’
! dssistant Professor, Department of Commerce, KL University, Vijayawada, Andhra Predesh, India
’Research Scholar, Department of Commerce, St. Joseph College, Bharathidasan University, Trichy, Tamilnadu,
India
3Associate Professor, Department of Commerce, KL University, Vijayawada, Andhra Predesh, India

*Corresponding Author E-mail: rvnagasailaja@kluniversity.in

Abstract

This study delves into the significant role of women in agribusiness development,
highlighting their critical contributions across various stages of the agricultural value chain,
from production to marketing. Despite their substantial involvement, women face numerous
challenges, including limited access to land, credit, technology, and education, which hinder
their full participation and growth in the sector. The study explores the opportunities for
empowering women in agribusiness by examining supportive policies, capacity-building
programs, and technological advancements that can help overcome these barriers. Drawing on
secondary data from reports, academic journals, government publications, and international
organizations, the study analyses the multifaceted challenges that women encounter and
identifies effective strategies for addressing these obstacles. The findings aim to provide
valuable insights into fostering gender equality in agriculture, emphasizing the importance of
empowering women as a pathway to inclusive economic growth, enhanced productivity, and

long-term sustainability in the agricultural sector.
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Introduction
Agribusiness is a cornerstone of economic development across the globe, contributing
significantly to GDP, employment, and food security. It provides livelithoods to millions,

especially in rural areas, where agriculture is a primary source of income. Within this vital
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sector, women play an indispensable role, engaging in diverse activities such as cultivation,
harvesting, processing, and marketing of agricultural products. Their contributions often extend
beyond farm work to include managing household economies and ensuring food security for

families and communities.

Despite their critical involvement, women in agribusiness face systemic barriers that
impede their full participation and growth. Studies reveal that women own less than 20% of
agricultural land globally, although they form nearly half of the agricultural workforce in
developing countries (FAO, 2023). This disparity is further exacerbated by limited access to
credit, modern technology, and markets, which restricts their ability to innovate and scale their
businesses. Additionally, socio-cultural norms and traditional gender roles often marginalize
women, relegating them to lower-income, labour-intensive tasks with minimal recognition or

decision-making power.

Access to education and technical training remains another significant challenge.
According to UN Women (2023), only 30% of women engaged in agriculture have access to
formal education or training programs. This gap limits their ability to adopt modern farming
techniques or utilize digital tools, resulting in lower productivity and competitiveness.
Moreover, the lack of gender-sensitive policies and infrastructure further entrenches

inequalities, hindering women from reaching their potential in agribusiness.

In recent years, however, there has been growing recognition of the importance of
gender equity in agriculture. Governments, international organizations, and non-governmental
entities are increasingly investing in initiatives aimed at empowering women in agribusiness.
Programs such as the Mahila Kisan Sashaktikaran Pari yojana (MKSP) in India and the African
Women in Agribusiness Network (AWAN) have made strides in addressing gender disparities
by providing access to resources, training, and markets. For instance, MKSP has supported
over 2 million women farmers in adopting sustainable practices and improving their incomes

(Ministry of Rural Development, India, 2024).

Technology also presents a transformative opportunity for women in agribusiness.
Digital platforms and mobile applications are revolutionizing how women access information,
financial services, and markets. A study by the World Bank (2023) highlights that women

farmers using mobile-based advisory services reported a 20% increase in crop yields compared
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to those without such access. Furthermore, e-commerce platforms enable women entrepreneurs
to bypass intermediaries, reach wider audiences, and command better prices for their products.
This study aims to delve into the multifaceted role of women in agribusiness, shedding light
on the challenges they face and the opportunities available for their empowerment. By
analysing secondary data from various sources, the research seeks to identify actionable
solutions that can enhance women’s participation in agribusiness, contributing to inclusive
economic growth and sustainable agricultural development. The findings will provide valuable
insights for policymakers, practitioners, and stakeholders committed to fostering gender equity

in this critical sector.

Statement of the Problem

Women contribute significantly to agribusiness, yet they remain underrepresented in
decision-making and access to resources. Structural and cultural barriers, coupled with limited
access to education, finance, and technology, restrict their ability to expand and innovate within
the agribusiness sector. The lack of gender-sensitive policies further exacerbates these
challenges, leading to missed opportunities for economic growth and poverty alleviation. This
study seeks to address the following key issues:
What are the primary challenges faced by women in agribusiness?
What opportunities exist for enhancing women's roles in this sector?

How can policy interventions and capacity-building initiatives bridge the existing gender gap?

Methodology

The study relies entirely on secondary data collected from various reliable sources. Key
sources include government and non-governmental organization (NGO) reports that provide
insights into policy measures and ground-level challenges. Academic journal articles form
another critical resource, offering in-depth analyses, empirical studies, and theoretical

frameworks relevant to women in agribusiness.

Policy briefs and white papers from reputable institutions are reviewed to understand
current trends and proposed interventions aimed at addressing gender disparities in the
agricultural sector. Additionally, data from international organizations such as the Food and
Agriculture Organization (FAO), UN Women, and the World Bank is utilized to gain a global

perspective on the participation of women in agribusiness.
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The study also incorporates case studies and success stories from women-led
agribusiness ventures, which highlight practical examples of overcoming barriers and
leveraging opportunities. The collected data is systematically analysed to identify patterns,
trends, and key challenges. This analysis helps to highlight successful interventions and best

practices, providing a comprehensive understanding of the subject.

Objectives of the Study

1. To analyse the role of women in agribusiness development and their contributions to
the agricultural economy.

2. To identify the key challenges and barriers faced by women in entering and thriving in
agribusiness.

3. To explore opportunities and strategies for empowering women through education,
technology, and policy interventions.

4. Torecommend actionable solutions for enhancing women's participation and leadership

in the agribusiness sector.

Analysis and Interpretation

The role of women in agribusiness extends far beyond their often-overlooked
contributions to production, processing, marketing, and supply chain management. They are
pivotal to ensuring food security, sustaining livelihoods, and driving innovation in the
agricultural sector. Yet, despite their significance, the analysis of secondary data reveals a wide
array of challenges that impede their participation and growth. These challenges, deeply rooted
in socio-economic and institutional frameworks, highlight the urgency for systemic

interventions.

Challenges Faced by Women in Agribusiness

Limited Access to Resources: A persistent and critical issue is the limited access women have
to resources such as land, credit, and technology. Globally, women own less than 20% of
agricultural land, despite being responsible for over half of the world’s food production (FAO,
2023). This lack of ownership undermines their ability to secure loans, invest in equipment,
and adopt advanced agricultural practices. Studies further indicate that only a small fraction of
women have access to formal financial services, which hinders their ability to transition from

subsistence to commercial farming.
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Cultural and Social Barriers: Deep-seated gender stereotypes and traditional societal roles
continue to restrict women’s participation in decision-making and leadership within
agribusiness. These barriers are particularly pronounced in rural settings, where women are
often confined to labour-intensive roles with little recognition or reward. The marginalization
not only limits their economic potential but also stifles innovation and efficiency in

agribusiness.

Gaps in Knowledge and Training: The lack of access to education and technical training is
another significant obstacle. Only 30% of women in agriculture have access to formal training
programs (UN Women, 2023), which prevents them from leveraging technological
advancements or adopting sustainable farming practices. This knowledge gap directly affects

their productivity and ability to compete in increasingly dynamic markets.

Market Access and Networking: Limited access to markets and weak networking opportunities
further exacerbate the challenges women face. Restricted mobility, inadequate transportation
infrastructure, and insufficient market information often leave women dependent on

intermediaries, reducing their profit margins and bargaining power.

Opportunities and Transformative Interventions
While challenges persist, opportunities are emerging to bridge gender gaps in
agribusiness. These opportunities stem from innovative policies, technological advancements,

and collaborative efforts by various stakeholders.

Policy Reforms: Progressive policies that promote gender equity in agriculture are laying a
solid foundation for change. For example, India’s Mahila Kisan Sashaktikaran Pari yojana
(MKSP) has supported millions of women farmers by providing subsidized loans, training
programs, and market access. These initiatives not only empower women but also create ripple
effects in rural economies by improving productivity and sustainability. Similar international
efforts, such as the African Women in Agribusiness Network (AWAN), have demonstrated the

impact of targeted support in empowering women entrepreneurs.

Technological Advancements: Technology is redefining the agribusiness landscape, offering
unprecedented opportunities for women. Mobile applications and digital platforms enable
women farmers to access real-time data on weather, crop management, and market pricing.

These tools reduce information asymmetries and equip women to make informed decisions. E-
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commerce platforms further enable direct engagement with consumers, bypassing
intermediaries and increasing profit margins. For instance, women-led agribusiness ventures in
Andhra Pradesh have successfully marketed organic produce through online platforms, earning

premium prices and expanding their market reach.

Capacity Building: Training programs that focus on entrepreneurial skills, financial literacy,
and sustainable farming practices have been instrumental in empowering women to move from
subsistence farming to commercial agribusiness. Organizations such as the FAO and UN
Women have played a key role in implementing these programs, helping women adapt to
changing market demands and climate challenges. Success stories from Africa highlight the
transformative impact of digital farming tools, which have enhanced productivity and income

for women farmers.

Collaboration and Networking: Women-centric cooperatives and self-help groups (SHGs) have
emerged as powerful platforms for collective action. These groups facilitate resource sharing,
knowledge exchange, and collective bargaining, enabling women to overcome individual
limitations. For example, women’s collectives in Andhra Pradesh have successfully branded

and marketed organic products, increasing their market visibility and profitability.

The role of women in agribusiness is not only critical for achieving gender equity but
also for driving sustainable economic growth and ensuring global food security. Women are
indispensable contributors to the agricultural value chain, engaging in activities ranging from
farming and production to processing, marketing, and supply chain management. Despite their
significant involvement, women continue to face systemic barriers that limit their full
participation and potential in the agribusiness sector. These challenges stem from historical
socio-economic inequalities, institutional biases, and deeply entrenched cultural norms that
restrict their access to essential resources, education, and decision-making opportunities.
Addressing these barriers is imperative, as empowering women in agribusiness can lead to
transformative impacts not only on their livelihoods but also on the broader agricultural and

economic ecosystems.

Women’s potential to transform agribusiness into a driver of inclusive development is
evident in numerous success stories and emerging trends. Targeted policy interventions, such
as India’s Mahila Kisan Sashaktikaran Pari yojana (MKSP), have demonstrated the power of
institutional support in enhancing women’s roles as farmers and entrepreneurs. These programs
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provide crucial access to subsidized loans, training programs, and market linkages, enabling
women to overcome structural limitations and establish sustainable agribusiness ventures.
Similar initiatives by international organizations, such as the African Women in Agribusiness
Network (AWAN), further highlight the positive outcomes of gender-focused policies. By
creating enabling environments through policy reforms, governments and organizations can

unlock the untapped potential of women in agribusiness and foster equitable growth.

Technological advancements have also emerged as a game-changer in addressing the
challenges women face in agribusiness. Digital tools and mobile applications are empowering
women farmers by providing real-time access to critical information, including weather
updates, market prices, and crop management techniques. These innovations reduce
informational asymmetries and enable women to make informed decisions that improve
productivity and profitability. E-commerce platforms, in particular, have transformed market
dynamics, allowing women entrepreneurs to directly connect with consumers and expand their
market reach. For instance, women-led organic produce ventures in Andhra Pradesh have
successfully leveraged online platforms to establish unique branding, achieve premium pricing,
and scale their businesses. This paradigm shift underscores the importance of integrating

women into the digital economy to enhance their competitiveness in agribusiness.

Capacity-building initiatives focusing on education, entrepreneurial skills, financial
literacy, and sustainable farming practices are equally vital for empowering women in
agribusiness. Organizations such as the Food and Agriculture Organization (FAO) and UN
Women have spearheaded programs aimed at bridging the knowledge gap and equipping
women with the skills needed to transition from subsistence farming to commercial
agribusiness. These training programs not only improve productivity but also foster innovation,
enabling women to adapt to changing market demands and environmental challenges. Success
stories from African countries demonstrate how access to digital farming tools has enhanced
productivity and income for women farmers, proving the transformative power of capacity-

building efforts.

Collaboration and networking play a pivotal role in strengthening women’s positions
within the agribusiness ecosystem. Women-centric cooperatives and self-help groups (SHGs)
have emerged as powerful platforms for collective action, enabling women to share resources,
exchange knowledge, and amplify their voices. These groups enhance collective bargaining

power, allowing women to overcome individual limitations and achieve economies of scale.
-
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The success of women-led collectives in Andhra Pradesh, where organic products are marketed
under unique branding, exemplifies the benefits of collaboration in improving market visibility
and profitability. Such initiatives demonstrate that fostering solidarity among women can drive

significant change and empower them to thrive in the competitive agribusiness sector.

Conclusion

In conclusion, the role of women in agribusiness is both profound and transformative,
yet it remains hindered by numerous challenges that need urgent attention. Women contribute
significantly to all stages of the agricultural value chain, from production to processing and
marketing. However, the barriers they face, including limited access to resources such as land,
finance, and technology, as well as cultural and social constraints, continue to impede their full
participation in agribusiness. These challenges are exacerbated by insufficient access to
education and technical training, which limits their capacity to adopt modern farming practices

and embrace innovative business strategies.

Addressing these challenges is crucial for not only achieving gender equity but also for
unlocking the untapped potential of women to drive agricultural growth, innovation, and
sustainability. The role of policy interventions, particularly those that promote access to land,
credit, and training, has been instrumental in enhancing women’s participation in agribusiness.
Initiatives such as India’s Mahila Kisan Sashaktikaran Pariyojana (MKSP) have shown
positive results by empowering women farmers through financial support, technical training,
and increased market access. These programs serve as models for gender-responsive policies

that can empower women, enhance food security, and contribute to rural development.

Technological advancements have further transformed the landscape for women in
agribusiness. Digital tools, mobile applications, and e-commerce platforms have allowed
women to overcome traditional barriers to market access and information asymmetry. These
technologies have enabled women to engage in direct sales, better manage their agricultural
activities, and improve productivity and profitability. By leveraging digital platforms, women
can now expand their reach, improve their bargaining power, and achieve greater financial

independence.

Capacity-building efforts are equally essential for the long-term success of women in
agribusiness. Through education, entrepreneurship training, and the provision of financial
literacy, women are better equipped to move beyond subsistence farming and scale their
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businesses. International organizations like the FAO and UN Women, alongside various
grassroots organizations, have made significant strides in providing training programs that
enhance women’s skills and knowledge. These initiatives empower women to adopt
sustainable agricultural practices and make informed business decisions that contribute to both

their personal success and broader agricultural productivity.

Additionally, collaboration through women-centric cooperatives and self-help groups
(SHGs) has proven to be a critical strategy for overcoming individual challenges and achieving
collective success. By working together, women are able to pool resources, share knowledge,
and access markets they might not have been able to reach on their own. The establishment of
such networks fosters solidarity and strengthens women’s collective bargaining power, leading

to more favourable terms and improved profitability.

Empowering women in agribusiness is not just a matter of equity; it is a strategic
necessity for ensuring global food security, rural development, and environmental
sustainability. By addressing the systemic barriers and creating opportunities for women to
thrive, society can harness the full potential of women in agriculture. This requires a concerted
effort from governments, international organizations, and local communities to implement
policies that promote gender equality, provide access to resources, and foster an enabling
environment for women to succeed. Only through such comprehensive approaches can the full
potential of women in agribusiness be realized, leading to a more inclusive, equitable, and

sustainable agricultural sector.

Suggestions

To enhance the role of women in agribusiness, several policy and practical steps can be
recommended. First, targeted policy interventions are essential to address gender imbalances.
Governments should focus on promoting land ownership rights for women, ensuring they have
equal access to credit, and passing laws that protect women from discrimination in agricultural
markets. Introducing more initiatives that offer subsidies for women entrepreneurs in
agribusiness or financial products tailored to their needs would also create an enabling
environment. These policy changes should be reinforced by awareness programs that educate
both men and women about the benefits of gender inclusivity in agriculture, challenging

cultural stereotypes and encouraging collaborative decision-making.
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Additionally, the promotion of technological innovation is crucial for women’s success
in agribusiness. Access to modern farming tools and digital platforms can significantly improve
productivity. Therefore, governments and NGOs should offer incentives for women to adopt
these technologies, as well as subsidized access or training programs that equip them with the
skills needed to stay competitive. These initiatives could be complemented by the
establishment of innovation hubs where women farmers can access tech training and share best

practices with peers.

Equally important is the creation of stronger market linkages for women agripreneurs.
Women often face barriers in accessing formal markets, limiting their profitability and growth.
Governments and institutions could create platforms that connect women directly with buyers,
retailers, and wholesalers, expanding their market reach. Further, developing robust networks
of women entrepreneurs, through cooperatives or digital platforms, would enhance collective

bargaining power and facilitate resource sharing.

Finally, improving rural infrastructure is vital for women’s success in agribusiness. In
many rural areas, inadequate roads, transportation, and storage facilities limit women’s ability
to transport goods to market efficiently. Enhancing this infrastructure would not only improve
women’s access to consumers but also reduce costs, help avoid intermediaries, and ultimately
increase their profitability. These practical steps, when combined with supportive policies and
training, would create an environment where women can fully realize their potential in
agribusiness, contributing to both their personal growth and the broader economic development

of the agricultural sector.
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