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Abstract

India's e-commerce landscape, fueled by rising internet penetration, smartphone usage, and
digital payments, has transformed business practices, attracting small and medium-sized
businesses, and is expected to significantly contribute to the country's economic development
and digital evolution.

Review of Literature: India's e-commerce market is growing quickly because to digital
payment methods, smartphones, and the internet. The trends, prospects, and difficulties in
this quickly expanding global market are examined in this review of the literature.

Aims of the Study: To find out the current state of Indian e-commerce. To identify the issues
and potential of e-commerce

Methods and Materials: India's e-commerce industry is analyzed using a case study
approach, revealing business models, technology trends, and market progress, utilizing
secondary data for historical comparisons and understanding of potential future growth.
Discussions: India's online retail sales surged to 102.48 billion in 2023, driven by digital
payments and internet usage. By 2030, the market is expected to reach USD 450.81 billion.
Despite legislative obstacles and infrastructure deficiencies, India's e-commerce industry has
the potential to grow into a major worldwide force with sustained investment and innovation.
Conclusion: India's e-commerce market is rapidly growing, with a projected leap to nearly
451 billion by 2030. With a strong B2C dominance, strong fashion & apparel segment, and
rapid digital adoption, India is poised to become a global e-commerce powerhouse, despite

challenges like infrastructure gaps and regulatory hurdles.

Introduction
The purchasing and selling of products and services via the internet is referred to as
electronic commerce, or e-commerce. E-commerce has become one of the most rapidly

developing industries in India, drastically altering the country's retail scene. The sector has
I —

National Conference on Innovation and Technopreneurship in Commerce, organized by Department of Commerce

and Commerce with Computer Applications, Arul Anandar College (Autonomous) 2


mailto:jayaseelan.coop@tbmlcollege.ac.in

Special Issue | Feb. 2026 | International Journal of Business and Economics Research (IJBER) e-ISSN: 2455-3921

grown as a result of a number of factors, including the development of digital infrastructure,
better internet connectivity, and a growing middle class. Indian customers' purchasing habits
have been completely transformed by big businesses like Amazon, Flipkart, and Reliance
Digital.

Although India's e-commerce journey started in the late 1990s, it really took off after
2010. Both urban and rural client bases have grown rapidly as a result of the growth of digital
wallets, mobile commerce (m-commerce), and simple access to online platforms. But the
sector also has to contend with issues like strict regulations, privacy issues with data,

ineffective logistics, and fierce rivalry in the market.

Review of the Literature

1. Rahul Sharmaland others (2023) E-Commerce and Digital Transformation:
Trends, Challenges, and Implications, Using a mixed-method research methodology
that combines qualitative and quantitative techniques, the study investigates the
connection among e-commerce and digital transformation. It examines the effects of
these shifts on the Indian sector using secondary data from scholarly journals, official
documents, and trade periodicals. Al, insights derived from data, voice shopping, and
augmented reality are all transforming customer experiences as a result of the
combination of online retail and digital transformation. But issues like security,
inclusion, and data privacy still exist.

2. Sharma and Gupta's (2021) study in the Indian Journal of Business and Technology
probes digital transformation trends in Indian e-commerce. Their study looks at local
tactics used by companies to deal with the digital environment. The study reveals the
complex relationship between the development of e-commerce and the integration of
technology unique to the Indian scenario, offering insights into the mutually

reinforcing dynamic that shapes the business environment in the nation.

3. Tanuj Manral and other (2021) A Review of E-Commerce in India, This study
examines the effects of e-business in India and suggests ways to advance the sector. It
draws attention to how COVID-19 has affected Indian e-commerce and emphasizes
the necessity of changing the emphasis from need to stock. Based on validated

examples and data from the Indian e-commerce sector, the report suggests steps for
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decision-makers to expedite the region's progress. Both primary and secondary
sources served as the foundation for this investigation. The sections that followed
provided an introduction to this collection of data. India is a promising market for e-
commerce because of its substantial influence on the urban economy. India's financial
situation puts it in a strong position for expansion. E-commerce has grown faster as a
result of the COVID-19 epidemic, as businesses are looking to satisfy customers
online. To achieve economic growth, policymakers must cooperate with the
government and concentrate on the stock market. In addition to boosting the

economy, this would move India closer to becoming a financial giant.

Aims of the Probe
> To find out the current state of Indian e-commerce.

» To identify the issues and potential of e-commerce

Methods and Materials

The case study approach was used for the current investigation. A number of credible
sources, such as government publications (like reports from the Reserve Bank of India and
the Ministry of Commerce and Industry), industry reports from groups like NASSCOM,
FICCI, and ASSOCHAM, and market research firms like Statistic, Nielsen, and KPMG, are
used to gather secondary data for the study of online commerce in India. Scholarly
publications, case studies, and academic journals all offer insightful information about
business models and technology trends in the Indian e-commerce industry. Current events
and market progress are also monitored through news stories, corporate websites, annual
reports of key e-commerce companies such as Amazon India, Flipkart, and Reliance Digital,
and information from internet databases. Historical comparisons and an awareness of the
larger economic, social, and technological aspects impacting the expansion of e-commerce
in India are made possible by the utilization of secondary data. This approach guarantees
that the study is based on accurate data and represents the industry's present state as well as
its potential for future growth.

Present Scenario of E-Commerce in India
In India, e-commerce is the term used to describe the purchasing and selling of
products and services online, which is transforming how both consumers and enterprises
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conduct business. Rapid internet penetration, reasonably priced cellphones, and digital
payment methods have made India one of the world's fastest-growing e-commerce markets
during the last ten years. E- commerce in India spans a variety of areas, including business-
to-business (B2B), consumer-to- consumer (C2C), and business-to-consumer (B2C) models,
with big firms like Amazon, Flipkart, and Myntra controlling the market. Increased consumer
awareness, better logistics structures, and government programs encouraging digitalization—
like the Digital India campaign—have all contributed to the sector's faster growth.
Notwithstanding obstacles like complicated regulations and last-mile delivery in rural areas,
the sector is nevertheless growing, making a substantial contribution to India's digital

economy and changing the face of traditional retail.

Market Size & Growth

India is already a major player in the global digital retail scene thanks to its
impressive rise in the e-commerce sector. The market's Gross Merchandise Value (GMV)
increased by 12% year over year to around Z1.19 lakh crore (14 billion) in FY2024. With
estimates showing a market valued at 327.38 billion by 2030, growing at a 19.13% annual
average growth rate (CAGR), this growth trajectory is anticipated to continue. The growing
number of internet shoppers is a major factor in this growth.Due in major part to expansion
in Tier-2 and Tier-3 cities, the number of online shoppers increased from 140 million in 2020
to roughly 260 million in 2024, with projections that it will reach 300 million by 2030 and
700 million by 2035. Government programs like Digital India, which have improved digital
infrastructure and accessibility, also contribute to the market's growth. The rapid evolution of
the industry is also influenced by the emergence of quick commerce networks and the
growing use of mobile devices for purchasing goods online. Together, these elements
highlight India's developing e-commerce scene, which is marked by quick expansion,

cutting-edge technology, and growing customer base.
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India E-commerce Market

India E-commerce Market Share, By Market Size in 2023: USD 67.62 Billion
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Online retail sales in India have grown significantly, exceeding 102.48 billion in 2023
thanks to factors including digital payments and internet usage. B2B is the most dominant
category, after which B2C and C2C. By 2030, the market is expected to grow at a CAGR of
31.13% and will reach USD 450.81 billion. West India has the biggest regional market share
in the most preferred groups, which include clothing and fashion.

1. Quick Commerce

Quick commerce, often known as g-commerce, is a rapidly expanding e-commerce
market that focuses on providing clients with daily necessities including food, personal care
items, and medications in less than an hour. It meets the growing need for rapid service and
ease among consumers, particularly in cities where hectic lives make prompt delivery
services more alluring. Blinkit, Swiggy, Instamart, and Zepto are major businesses in India
that employ local warehouses and sophisticated logistics to provide quick delivery.

2. B2C E-Retail
Business-to-Consumer Electronic Retail, or B2C E-Retail, describes online
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marketplaces where companies offer goods or services to individual customers directly. This
market, which includes products in the fashion, electronics, grocery, and personal care
sectors, is the most well-known and extensively utilized type of online commerce in India.
With their ease, affordable prices, and home delivery, major firms like Amazon India,

Flipkart, Myntra, and Nykaa have revolutionized traditional purchasing patterns.

3. Social Commerce

E-commerce that involves the direct purchase and sale of goods and services via
social networking sites like Facebook, Instagram, and Whats App is known as social
commerce. Social buying and selling is expanding quickly in India as companies use social
networks to interact with consumers, display goods, and facilitate easy in-app purchases. It
blends social media with online buying, allowing users to easily find things through postings,

stories, and suggestions while taking advantage of peer ratings and community involvement.

4. Digital Payments & Infrastructure

In India, the technologies and processes that facilitate electronic transactions and
uphold the digital economy are referred to as digital payments and infrastructure. Digital
payments are now widely available because to programs like Digital India, the growth of the
Unified Payments Interface (UPI), mobile wallets like Paytm and Google Pay, and online
banking. Because it facilitates cashless transactions and smooth financial communication
across urban and rural locations, this infrastructure offers safe, quick, and practical payment

options that propel the expansion of electronic commerce.

Problems and Prospects of E-Commerce in India

E-commerce in India faces several challenges, including poor logistics infrastructure,
regulatory complexities, data security concerns, and low digital literacy in rural areas.
Despite these problems, the sector holds enormous prospects due to rapid internet
penetration, rising smartphone usage, growing digital payment adoption, and government
support. With continued technological innovation and expanding consumer reach, India’s e-

commerce market is poised for significant growth in the coming years.

National Conference on Innovation and Technopreneurship in Commerce, organized by Department of Commerce

and Commerce with Computer Applications, Arul Anandar College (Autonomous) "



Special Issue | Feb. 2026 | International Journal of Business and Economics Research (IJBER) e-ISSN: 2455-3921

PROSPECTS OF THE
E-COMMERCE IN INDIA

PROBLEMS OF THE

owth:Indials e-conimerce marke
450 billion by 2030, with
S. "

rowing Digital Payments:The growth of e-commerc
as been fueled by innovations such as UPI and digita
allets, which have made transactions quick, easy,
nd cashless.

o s er’\(iée .zar‘e im Blegiel i
T Bis Dats o aa  upravedib
<28 DA, anddep learyig |

¥
i

Conclusion

The e-commerce industry in India is expanding rapidly in terms of both market size
and adoption. The sector's enormous potential is highlighted by the dominance of B2C, a
robust fashion and clothing industry, and the quick adoption of digital technology, especially
in urban areas like West India. E-commerce is expected to be a key component of India's
digital economy in the upcoming ten years, as seen by the predicted increase to around 451
billion by 2030. Despite obstacles including regulatory barriers and a lack of infrastructure,
India’'s e-commerce has a bright future because to the country's sizable market, rising digital
usage, and robust government support. India has the potential to emerge as a major player in
the global e- commerce market with sustained investment and innovation.
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