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Abstract

The Semantic Cyberspace or mesh proposals a superior than beforehand correct of admission to popularly-used
unhook underpinning package. The arithmetical heaven has been rehabilitated into an understandable district promotion
uproar in innumerable duties more authoritative than the time-honored equivalent environs. At the opinion in period of
system computer operator fight with extremely complicated computer linguistic (Basic, Cobalt...), mesh accomplished
the service of computer researcher’s calmer meanwhile bigger computer linguistic (CSS, HTML...) be second-hand for
programming and cypher as an another the contemporary Web 3.0 with semantic information from cross to irritated
“orderly substance” test, premise it trustworthy for supplementary to lengthily make usage of its belongings. This
modification credentials the alphamerical salesclerk to harvest system goggle-box and creativities their content
autonomously.

Keywords: Numerical Setting, Guerrilla Marketing, Uncluttered Foundation Database, Semantic Cyberspace, Netting
Media Manufacturer

Introduction

For correspondents, economic expert and other alphanumeric dealer, a significant benefit in
the arena ofadvertising is real-world information of the alphanumeric situation and obtainable tackles
aimed at gratified formation. This investigate attempts to resolve the problematic: whether barely
particular services on the Cyberspace can assistance with the mechanical responsibilities of guerrilla

marketing?

In the primary portion of this object, we will we will describe rapports. In the additional
portion of the object, we trial with Net semantic tackles and attempt to generate gratified for
interactive foodstuffs or amenities in a alphanumeric situation. Lastly, we will contemporary the

tangible fillings of the presumed guerrilla marketing movement.

We have showed this exploration at the commencement of 2024 (March/April). Though, the
cyberspace is varying quickly due to the entrance of artificial intellect and the entrance of. It is

probable that approximately of the system exploration consequences that are recorded, will previously
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be “ancient” at the identical periodnext year. Approximately will not even am. Though, approaches,
real-world tactic and consequence will continuethe identical in every form of the digital upcoming

that anticipates us.

Hypothetical Portion, Rapports Description
Digital Situation
The term digital situation grown as a term in the previous period. At that period, Cyberspace

(under the designation Arpanet), from the US armed grid, was first create in theoretical
organizations. After that, in the XCs, with the consummate change of Tim Barners-Lee, the
Biosphere Extensive Mesh originated intoarhomelands and in universal to each angle of the earth.
With the exclusion of an insufficient astronauts (going into interplanetary), for the primary time
since its beginning, humankind has had the chance to permissionits usual/analog situation and
devote some period in a dissimilar, digital environment. At that period, “cyberspace journeys” took
residence via the well-known “dial-up cyberspace”. They contributed us the likelihood to
interconnect in a digital situation and developed one worldwide public. “Computer-generated
(cyber)community or cyber-society, therefore, contains of those who encounter and act among
themselves in the medium of the system (internet), in the ground of infobahn, virtual planetary. They
are the themesof virtuality* (Spahi¢ & Nozica, 2014: 98, 99).

e Being numerically contemporary nowadays is just as problematic, difficult and good-looking
as it was fifty years previously,at the selfsame commencement.

e For this motive, a skillful who requirements to use the promotion possible of the
alphanumeric situation must be conscious that he has a problematic and compound
procedure gaining of him.

e The only goalmouth: product it as relaxed as conceivable for an unidentified operator to find
his exertion on the Cyberspace, to makea decision and to interact.

Guerrilla Marketing
e The expression guerilla is Spanish in derivation. Initially (guerilla) income “little war”.
e This, as a new-fangled armed talent, was conceived by the Spaniards fighting the French
Napoleon 1.2
e [t was grounded on a new-fangled martial notion of battle: high flexibility, unexpected and
mutual accomplishment, fugitive of the superior and low-slung in errands.
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The appearance combatant/soldier, but also the appearance elevation, can brashness behind
each of these chronicled landscapes of a guerrilla (or approximately other expression
connected to promotion).

e We willtry to syndicate guerrilla military features with promotion: tall promotion
movement, unexpectedand recurrent promotion achievement, circumventing a leading
company, low campaign costs.

e The term was first available by Jay Conrad Levinson in his volume Guerrilla Marketing®.
Afterwards that, this period converted a preferred by many novelists.

e Though, they all have trio foremost rudiments in mutual: the consequence of astonishment,
commonness, and low-slung charges. In numerous certifications of the custom of these
gadgets, importance is occasionally positioned on one or the other period.

e Though, when all three are preferably intertwined, the full volume of guerrilla marketing is

gotten.

Semantic Internet

e The first Web 1.0 was significant since of the formation of an actual new alphanumeric
involvement. Its competences were incomplete completely to understanding gratified via a
mesh sheet - a solitary handwriting from the highest to the bottommost of the awning.

e Web 2.0 was distinct by Dale Dougherty in 2004 as a mesh for interpretation as well as
inscription, with the primary two-way communiqué selections.

e Globalization of the Cyberspace enthused up with the overview of Web 2.0 using supple
web enterprise, imaginative custom and teamwork.

e This netting is the ground where today's goliaths commenced to produce: eBay, Amazon and
others. We expended Web 2.0 finished web locations, numerous encumbered writings,
hypertextual®.

e “Asnot ever beforehandin its antiquity, man be contingent on the mechanism to content his
day-to-day needs and requirements. Not only are maximumof today's occupational tasks
not conceivable without an Internet assembly, but it develops virtually unbearable to
answer to secluded requirements without shmoozing. *“ (Kljaji¢, 2014: 114) Today's Web 3.0
we use ubiquitously on the imperceptible system. It has two main extents/stages that are

important for alphanumeric guerrilla marketing.
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First are semantic knowledges that signify an open typical. Theseare uncluttered substance
where web tackles become humbler and more available to operators.
Another zone is thesituation of community cyberspace television, the so-called society and

collaboration of a large numberof social web-communities.

Gratified Formation

Manuscript &Visual Fashionable and Mesh Media Manufacturer 7

Fashionable of manuscript and illustrations is a period that ascends as a answer to today's
“communicating double” of themixture of old-style and alphanumeric television, where
“collaborating double is continually accessible in business, schooling, post-industrial
innovativeness and in any extent of our fine earth”. (Virilio, 2000: 116)

The gratified creator of a guerrilla marketing movement as a Text & pictorial Fashionable
needs to transporta comprehensive imaginative exertion.

They essential to generate numerical pictures in which they license the data it comprises
transcript and pictorial appearance in the procedure of numerous “package”: bulletins,
reproductions, emblem, etc.

While the enormous “material fog” in the community compass has the chore of repellant
our courtesy from significant subjects and directional it near consumption, “materialin
promotion when there is too greatly of it - generates difficulties”. (Diggle, 1998: 206)

This problematicwill be resolved by copywriters® specialists - craft inventers of manuscripts.
They have the aptitude to define the complete compendium in a few rulings.

A chore for a Netting television Manufacturer is too contemporary our alphanumeric
exertion through a site.

Sites requirementsbbe modified to all categories of operators: desktop/moveable processer,
smartphone, tablet, and smartwatch. After establishment the dishonorable - web site,

generating all other netting television is the subsequent step®.

Method

This investigate was shaped as portion of the Erasmus + program (KA 107) at Vukovar
College Lavoslav Ruzicka (HR) at the conclusion of March 2023. Throughout the Erasmus
conversation, we showed asequence of experimentations on the subject of generating
gratified for alphanumeric guerrilla marketing finished uncluttered foundation agendas of

the semantic cyberspace.
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e The College has a forward-thinking Trade Education. In arrangement with the education
staff and pupils, we definite to in waiting Cafe Madre as the article of our experimentation.

e Itis positioned correct subsequent to theCollege on the rows of the Danube. Schoolchildren,
professors, and Vukovar populaces pleat there to appreciate the interpretation of the
widespread unadorned waterway.

e |t was observed that this teashop was not correctly and totally “digitally handled”. We did
a sequence of experimentations in measured circumstances of the Semantic Net in Machine
functioning organization, which mentions to Popper's “probationary and mistake”

investigate technique. (Popper, 1997: 157).

Research

Who is the copywriter and graphic fashionable in the guerilla marketing squad?

This individual is frequently somebody who has good promotion philosophies. After that, they
have the services to generate/shorten your own inscription to alphanumeric amount. And in
conclusion, try it into a pictorial performance. “A grouping of numerouskinds of linguistic: to express
rapidly, to express healthy, to express deafeningly, to express “new-fangled” - all for the liquorof
manufacture somebody like it, to type somebody transfer, in an expression, to type somebody score
IS publicity.” (Balle, 1997: 46) But they are insufficient that can complete this. What about the rest

of us? We can “go”.

There we originate a great quantity of open-source agendas for copywriting support. Or
unfluctuating recovering, alphanumeric lettering. So, we captured the keywords: “sweeping

foundation gratified inscription” into our cyberspace exploration locomotive.

Exhibition of the Exploration Consequences

After 4 court-martials and mistakes, we selected Reproduction Al.

Following responsibilities - inscription an ad for this teashop. We will twitch in the original
portion of the copywriting exertion with approximately overall preceding information about
inscription - the panache. There are no unusual services desirable to produce a ruling about Cafe
bar Madre. “A gorgeously ornamented teashop accurate subsequent to the College in Vukovar is
an assembly residence for all compeers with a goodlooking interpretation of the DanubeRiver and a

great collection of munchies at judicious charges”.
. ______________________________________________________________________________________________________________________|
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Then we “introduced” this manuscript into Copy Al. We got three varieties and were enquired

if we hunted supplementary?

Presentation of Copy Al
e The first ruling was too extensive: “This is a teashop that you can be seated and lessen in with

an interpretation of the Danube River.

Its roomy, attractive and well ornamented, with equipment for everybody.

e The blackboard has somewhat for all eternities, from lenient drinks to chocolate, double-
deckers and lamb's lettuce. There's also the greatestice ointment in urban.”

e The added reigning was bantam and had a self-assured communiqué: “With a remarkable
interpretation of the Danube River and a acceptable assortment of munchies at rational
charges, it's relaxed to understand why peoples drove to this coffee bar.”

e The last verdict obtainable us a satisfactory copywriting manuscript. In the tool cheston the
left, Duplicate Al comprises a detailed “adaptation” of text meaning rendering to the
provisionsof numerous televisions on the Cyberspace - frequently social television.

e We interfered with the impression cohort justa petite in the Copy Al suggestion and got the
concluding type of the manuscript: “With a attractive interpretation of the Danube River and
a respectable assortment of munchies at sensible values, it's informal to see why individuals
loveCaffe Madre.”

e After we have confirmed the manuscript, we can endure the graphic enterprise. As the
subsequent phase, we need to find a explicitly decided manuscript in the procedure of a
alphanumeric bundle (newsletters/posters, etc.).

e As a following step - we category “free connected newssheet patterns” into the exploration
locomotive. We established a extended slant of locations for enterprise our manuscript in the
newssheet.

e After 3 court-martials and mistakes, the Canva location obtainablea beneficial instrument.
Only a correspondence explanation is obligatory for the registering procedure.

e In adding to the allowed use of gears, you can also promotion to a “pro” form with a
unimportant imbursement.

e It will positively recompence off Tthe development is not completed “ad hoc”, but

uninterruptedly.
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“Design particular excellence newssheets withCanva's free connected publishing supervisor”
is the heading below the Start Scheming a Newssheet change.

On the left-hand side, you can select the master that best ensembles the development in
rapports of insignias, arrangement, and hypertext.

The original pattern can be additional arranged. We selected the green-olive color irregular,
for one caption, two unimportant headings and tierce or four photographs that must follow
the manuscript.

There are also particulars of the cafe, of the Danube and the respectable heaven of individuals
who “love this cafe”. After we appearance compilation the newssheet, on the precise there’s the
assortment of transporting or promptly social media.

Exhibition Canva Editor

There are additional tackles like Substack, which are associated to only one community
television.

In this circumstance, theexertion can be available promptly on X network.

Employed on a tablet/smartphone in the Machine functioning organization we can transfer
some“energetic text requests” to column on community radio locations.

There is also, for instance, the Quik appfor visual animatronics which is informal and
intuitive to circumnavigate like Canva.
After scheming the manuscript and generating illustrations, the Netting television
Manufacturer has the chore of generating a web position on the Cyberspace.

After the site is constructed, it is much calmer to generate other web-mediafor all other
strategies: desktop/portable computer, smartphone, tablet, and smartwatch.

In March/April 2023, the slant for “best free site manufacturers” happening with Jimdo,
shadowed by lonos, then web.com.

After 6 hearings and mistakes, the best communication we originate was with Site123. This
location positioned in seventh residence out of a whole of eight.

After a rapid registration finished your own Googleexplanation, Site123 starts off with an
enquiry: “Pardon type of site does you want?” and proposals selections as: work-related,
connected store, blog, eatery and nourishment, proceedings, travel, etc.
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Exhibition Site 123

Finished a sequence of patterns, Site123 will regulate the best sitemap for what you want to
attain. Subsequently, we can upload the pre-prepared and calculated documented and pictorial gratified
to thelocation. This arrangement takings a negligeable quantity of period and can be ended in a few

periods.

Discussion

Copywriting looks like art because “use arguments to inspiration grassroots thoughtful,
sensation, or performancein a convinced way”. Using semantic web 3.0 open tackles, we don't have
to be “performers”. We have exposed that by means of convinced open-source tools, the transcript
fashionable can develop a respectable “Duplicate”. Thesepossessions, after sympathetic the first
expression or verdict, can endure to the subsequent one. When somebody say: “Irecited the complete
manuscript in one inactive.” They are perhaps conversation about manuscript by well-known novelist.
That's precisely what a respectable copywriter wants: for his exertion to be “read in one sedentary”.
A faultless copywriting creation will ultimately strength the bookworm to contemplate about the
communication being transported. “Philological composition permits us to spontaneously syndicate
convinced notions, albeit in a reproduction method, in orderto designate their mutual association.”
(Breton, 2000: 111), which is essentially a method of reasoning grouping. Nowadays, we frequently

involvement this course throughout announcements feastings.

All we beforehand stated about the manuscript fashionable also smears to the graphic
designer. In its place of manuscript and disagreements, pictorial fashionable exertion with insignias,
graphic shapes, and numerical properties. After a good copywriting job, the alphanumeric pictorial
fashionable has the job of rotating disagreements into insignias and forms. Once strong-minded,
pictorial procedure is effortlessly practical to dissimilar performance podiums. FredInglis would call
it a repetition of influence, - “when linguistic and descriptions routed customers to contemplate and

texture frequently the similar as those who characterize the creative militaries.” (Balle, 1997: 68)

Conclusion

Seeing the obtainable features of Web 3.0. with features of alphanumeric guerilla marketing,
we accomplish that a guerilla marketing movement necessitates the exceedingly dedicated services
of Web media Manufacturer and Manuscript visual Fashionable. Only twenty years previously,

explicit inventers/copywriters used picture cloths to generate the whole thing. Ten years previously,
. ______________________________________________________________________________________________________________________|
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they resorted to complex package. Today, they widely use open-source agendas to challenge the

identical subjects. They principal to consequences in a spontaneous method, because the

straightforward rudiments: typefaces, insignia, photographs, outlines and visual add-ons are

previouslypre-built into the request. Though, one thing remained in mutual with outdated explicit

design: you motionless essential to mature numerous selections done the imaginative procedure and

familiarize your opinionsto the requirements of the development. Lifelike inventers who endure to

exertion in the alphanumeric situation with difficult and difficult dispensation package are called

alphanumeric entertainers in contemporary daylight.
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