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Abstract 

Women's entrepreneurship is integral to economic development, fostering innovation, and 

creating job opportunities. This research examines the sustainability of women's entrepreneurship 

by analyzing entrepreneurial and economic factors. The study uses secondary data and an 

extensive literature review to explore how problem-solving, business knowledge, skills application, 

risk-taking, and passion as entrepreneurial factors and financial management, marketing, 

networking, business acumen, and goodwill/branding as economic factors contribute to 

entrepreneurial sustainability. The paper aims to provide actionable insights for policymakers and 

stakeholders to support the long-term success of women-led ventures. 

 

Keywords: Women Entrepreneurship, Sustainability, Personal Factors, Social Factors, Policy 

Influences. 

 

Introduction 

Women entrepreneurs play a pivotal role in global economic transformation. Their 

businesses contribute to GDP growth and address socio-economic disparities by fostering 

inclusivity. Despite their contributions, women face unique challenges that influence the 

sustainability of their ventures. These challenges are often categorized under entrepreneurial and 

economic factors. Understanding these dimensions can provide valuable insights for creating 

support mechanisms that enhance the sustainability of women-led businesses. 

 

mailto:sarlinvenotha@gmail.com


 

  

Sarlin Venotha and Alex, 2025 2 

 

International Journal of Business and Economics Research (IJBER) e-ISSN: 2455-3921; Volume 11; No 1; March 2025; pp 1-8 

Entrepreneurial factors, such as problem-solving, risk-taking, and passion, shape how 

women approach business challenges and opportunities. Concurrently, economic factors like 

financial management, marketing, and networking determine women entrepreneurs' operational 

success and market presence. This research aims to bridge the gap between these domains and 

identify strategies to overcome barriers and foster long-term sustainability. 

 

Methodology 

This study employs a secondary data analysis approach, synthesizing information from 

academic journals, industry reports, and case studies. The focus is on two key factors: 

1. Entrepreneurial Factors: Problem-solving, knowledge about business, skills/application 

ability, risk-taking, and passion. 

2. Economic Factors: Management of finance, marketing, networking, business acumen, and 

goodwill/branding. 

Data sources were chosen to provide diverse insights into women's entrepreneurship across 

different regions and industries. The analysis identifies patterns and correlations between these 

factors and women's sustainability. 

 

Importance of Entrepreneurial and Economic Factors 

Entrepreneurial and economic factors are foundational to the sustainability and success of 

women's entrepreneurship. Entrepreneurial factors like problem-solving, risk-taking, and passion 

allow women to identify and capitalize on opportunities, navigate challenges, and sustain 

motivation through difficult periods. These traits drive innovation and resilience, enabling women 

entrepreneurs to create competitive advantages and build adaptable business models. 

 

Economic factors, such as financial management and networking, provide the structural 

framework that supports business operations. Effective financial resource management ensures 

liquidity and stability, while networking and marketing help expand market reach and brand 

recognition. Entrepreneurial and economic factors form a synergistic relationship that determines 

the overall sustainability of women-led ventures. 

 

These factors' integration addresses the internal and external challenges women 

entrepreneurs face. Entrepreneurial factors ensure that women possess the mindset and skills to 

tackle operational issues, while economic factors provide access to resources and market 
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opportunities. Policymakers and stakeholders must understand and enhance these interconnections 

to foster a more inclusive entrepreneurial ecosystem. 

 

Review of Literature 

1. Entrepreneurial Factors 

1.1 Problem-Solving: Problem-solving skills are critical for entrepreneurs to navigate challenges 

and seize opportunities. Women entrepreneurs with strong problem-solving abilities are better 

equipped to handle crises and adapt to market dynamics. Structured approaches to problem-

solving, such as design thinking, have been identified as effective tools for fostering innovation 

(Heppard & Krueger, 2010). Additionally, research highlights that women entrepreneurs often 

leverage collaborative problem-solving to address complex challenges, particularly in resource-

constrained environments (Brush et al., 2010). Furthermore, case studies have shown that 

problem-solving is often tied to entrepreneurial intuition, which enables quick and effective 

decision-making (Sadler-Smith & Shefy, 2004). 

 

1.2 Knowledge about Business: Comprehensive business knowledge, including industry trends, 

competitive analysis, and operational strategies, is essential for entrepreneurial success. Studies 

show that women with formal business education or mentorship exhibit higher success rates and 

scalability in their ventures (Minniti & Naudé, 2010). Informal knowledge, gained through 

practical experience, is also invaluable in navigating industry-specific challenges (Lerner et al., 

1997). Additionally, lifelong learning through workshops, seminars, and online resources has been 

emphasized as a key factor in maintaining relevance in dynamic markets (Kolb, 2014). 

 

1.3 Skills/Application Ability: The ability to translate theoretical knowledge into practical 

applications directly impacts entrepreneurial outcomes. Women entrepreneurs with technical 

skills, such as digital literacy and managerial capabilities, demonstrate higher operational 

efficiency. Furthermore, research emphasizes the importance of skill-building programs in 

addressing gender-specific gaps in technical and managerial competencies (Manolova et al., 2007). 

Examples from technology-driven businesses highlight how application ability can enhance 

process optimization and improve customer satisfaction (Foss et al., 2013). 

 

1.4 Risk-Taking: Risk-taking is a defining characteristic of successful entrepreneurs. Women who 

embrace calculated risks are more likely to innovate and achieve business growth. However, 
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cultural norms and systemic biases often discourage risk-taking among women. Studies suggest 

that access to supportive networks and financial security can mitigate these barriers and encourage 

women to pursue high-risk, high-reward opportunities (Carter et al., 2003). Moreover, 

entrepreneurial ecosystems that provide mentorship and peer success stories inspire greater risk-

taking confidence (Isenberg, 2011). 

 

1.5 Passion: Passion drives commitment, creativity, and perseverance in entrepreneurial 

endeavors. Women entrepreneurs who exhibit high levels of passion often build businesses aligned 

with their values and societal impact goals. Research highlights that passion is a critical factor in 

sustaining motivation and resilience during adversity (Cardon et al., 2009). Moreover, passion is 

often linked to increased adaptability, as entrepreneurs with strong emotional investment are more 

willing to pivot strategies in response to market changes (Baum & Locke, 2004). 

 

2. Economic Factors 

2.1 Management of Finance: Effective financial management is vital for sustaining business 

operations. Women entrepreneurs often face challenges in accessing credit, managing cash flows, 

and optimizing budgets. Financial literacy and access to microfinance institutions have been shown 

to significantly improve business outcomes for women in developing economies (Brush et al., 

2004). Moreover, digital financial tools increasingly empower women to manage their finances 

more efficiently. Studies also point to the importance of credit histories and financial planning 

workshops in enhancing the financial capabilities of women entrepreneurs (Beck et al., 2008). 

 

2.2 Marketing: Strategic marketing enables entrepreneurs to reach target audiences, build brand 

recognition, and drive sales. Women entrepreneurs who leverage digital marketing tools, such as 

social media and e-commerce platforms, often achieve greater market penetration and customer 

engagement (Chatterjee & Kar, 2020). Personalized marketing strategies, rooted in empathy and 

customer understanding, further enhance brand loyalty. Furthermore, research highlights the 

importance of content marketing and storytelling in building authentic brand narratives that 

resonate with consumers (Pulizzi, 2012). 

 

2.3 Networking: Networking provides access to resources, mentorship, and partnerships. Women 

entrepreneurs engaging in professional networks and industry associations often gain critical 

insights and opportunities. Digital platforms, such as LinkedIn and women-focused 



 

  

Sarlin Venotha and Alex, 2025 5 

 

International Journal of Business and Economics Research (IJBER) e-ISSN: 2455-3921; Volume 11; No 1; March 2025; pp 1-8 

entrepreneurial forums, have democratized networking opportunities, allowing women to expand 

their professional reach globally (Greve & Salaff, 2003). Furthermore, research underscores the 

role of mentorship programs in bridging knowledge gaps and fostering innovation (Pittaway et al., 

2004). 

 

2.4 Business Acumen: Business acumen encompasses strategic thinking, operational efficiency, 

and market understanding. Women entrepreneurs with strong business acumen can anticipate 

market trends, optimize resources, and align their ventures with customer needs. Training 

programs focused on business strategy and leadership development are particularly effective in 

enhancing this skill set (Manolova et al., 2007). Additionally, case studies of successful women 

entrepreneurs emphasize that strategic foresight and competitive intelligence are key components 

of business acumen (Barney, 1991). 

 

2.5 Goodwill/Branding: Goodwill and branding are crucial for building customer trust and 

securing a competitive edge. Women entrepreneurs who invest in building a strong brand identity 

often enjoy sustained market relevance and customer loyalty. Research highlights that consistent 

branding efforts, combined with ethical business practices, significantly enhance the long-term 

sustainability of women-led ventures (Aaker, 1991). Furthermore, leveraging customer feedback 

and brand advocacy through social media amplifies the reach and impact of branding efforts 

(Kaplan & Haenlein, 2010). 

 

Findings and Discussion 

The findings reveal a strong interdependence between entrepreneurial and economic 

factors. Women entrepreneurs with problem-solving skills, risk-taking behavior, and passion are 

better positioned to leverage economic opportunities such as networking and branding. For 

instance, effective problem-solving enables entrepreneurs to adapt to market changes, while 

strategic financial management ensures operational continuity. 

 

Economic factors such as access to marketing tools and strong professional networks 

amplify the impact of entrepreneurial traits. Women who effectively combine their entrepreneurial 

abilities with economic strategies are more likely to achieve scalability and sustainability in their 

ventures. 
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Regional and cultural variations also influence the interaction between these factors. Women 

entrepreneurs in developing economies face greater barriers related to financial access and 

systemic biases. Conversely, women in developed economies benefit from more robust policy 

frameworks and institutional support, which enable them to focus on scaling their businesses. 

1. Entrepreneurial traits like passion and problem-solving are foundational to business 

resilience and adaptability. 

2. Financial literacy and strategic marketing are critical for overcoming economic challenges 

and expanding market presence. 

3. Networking serves as a bridge between entrepreneurial potential and economic 

opportunities. 

4. Tailored training programs can address gaps in skills and business knowledge. 

5. Inclusive policy frameworks should address structural barriers to financial and professional 

resources. 

 

Conclusion 

The sustainability of women's entrepreneurship depends on a balanced integration of 

entrepreneurial and economic factors. Problem-solving, passion, risk-taking behavior, effective 

financial management, and strategic networking create a robust foundation for long-term success. 

Policymakers and stakeholders must prioritize initiatives addressing the unique challenges women 

entrepreneurs face. Tailored training programs, access to financial resources, and mentorship 

opportunities can significantly enhance their capacity to overcome barriers and achieve 

sustainability. Future research should explore the impact of technological advancements and 

digital platforms on women's entrepreneurship. Empowering women entrepreneurs is a step 

towards economic growth, social equity, and innovation. By addressing entrepreneurial and 

economic challenges comprehensively, stakeholders can unlock the full potential of women-led 

businesses and contribute to a more inclusive and dynamic global economy. 
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